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The Problem...

Our national health crisis; unhealthy behaviors
and diet have been normalized.

N\ KERQA
93% 20% A Challenge to
Overcome is...

of children in the US DO NOT eat of children in the US Developing adventurous

the Recommended Daily ARE OBESE. eaters who love healthy food!
Allowance (RDA) of vegetables.
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The Solution o %

To Serve: Squeeze onto a spoon
KEkOA ' kEkoA or serve from pouch. To warm, DO NOT MICROWAVE
FOODS® FooDs: KEROA place pouch in bowl of warm water. OR BOIL FOUCH

Do not microwave or boil pouch.

! 3

FOODS © o FOODS®

FOODS"

FOODS
BEETS, l ; CURRY APPLE & To Store: Refrig‘erc_zie after opening
AZ’;E"}’%’% ‘;Em.ﬂ & VEGETABLE ' GINGER HERS @ BSHI0R vo within 2 ficur OUR STORY
E ANGO - A
5 CAULFLOVEDD 4 e - o Nutrition Facts -
gotlicenion. ith navy bec ok e ‘ e s = B mint Serving size 1 pouch (999) we are David and Danny,
e el i s (o) Amount Per Servin two dads wh whb
XX s | b - ‘m:;;’ - Cﬂuaroaﬂﬂes 90 so:sp‘:n: ::voe::Ir::eekiril:\
i @ @ e ol eoesce SR e v ih: I;llCU.I‘g/hen hl;al wzs :
> e XHEYRD NETWLISOL ) ———— ready for solids, we blende
00D NETWL 3501 %) e, ?;?Jr:?:dsgal 0.59 17% who)ie foods, herbs, roots,
TransFatOg and spices unrivaled by
Cholesteral Omg anything we could find
Sodium 10mg on the market.
Total Carhohydrate 100 11%|  Qur promise to you
. . . .. ™ %%T%/u':glgssr gg ishlhut ouFr redcipes are
t
* Globally-inspired, herbs & spices support Taste Training it O ATTSIGES | advamrons Fomily of
Protein 2(.1 13% eaters, always delicious,
. . . itamin D Orcg 0% Calum 25mg 10% | "% and non-GMO.
* Nutrient-dense, wider variety of vegetables INGREDIENTS: Caulif| et i) sonsee
’The_% Daiy Value le!lS you how muﬂh_a nutrientina
Apple Puree*, Avocado [Esiaiiideiinise.

(Paprika, Cumin, Sumac, Cinnamon, Fennel, Fenugreek,

Gardamon, Star Anise, Nutmeg, Ginger, Clove), Lemon 8 5(‘)‘04 5 96808

1 Juice Concentrate*, Artichoke Powder®.“0
C a rd a m 0 m ] Sta r An I S e y DI:::HIOB“ﬁEﬂmBV: Kek:a zu:d :‘\‘N;s: Dm;::?ll:.l 07052 WARNING: Caps may be a choking hazard.

* Infused with healthy oils for brain development (Paprika, Cumin, Suma s i e

* “Good bacteria” promoting better gut health Juice Concentrate® A === . Sl
J wncpeEnE{n'tZt?ﬁ}ﬁ%‘ U —
Resporss (OF)code. [G1AEEIHE GRE 4

—_— —

s | \— e ) \“




The Solution

REROA

FOODS®

These pouches meet 100% of the RDA for children aged 6mos. to 2yrs. & our Taste
Training™ program systemically fosters the palate towards healthy, nutrient-rich
vegetables, herbs, & spices laying the foundation of better health for all.
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ARTICHOKE &
CAULIFLOWER
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SQUASH &
KALE WITH
TURMERIC

gorlic, onion,
olive oil
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Used alongside sleep and potty
training to guide little ones as

they develop and achieve early
age milestones, Taste Training
offers consistency and routine.
Eat What You Know
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Our Customers, What They’re Saying, & Who They Are  kekoA
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Mary Magdeline
Yrirriryr The Gastronomic Delight for the Diapered Diner! Our brand includes
Reviewed in the United 5tates on July 11, 2023 moms, dads, 2 dads, 2
Flavor Name: Beets, Fennel & Kale Size: S pack  Verified Purchase ohc
moms, and ALL families.

'\ 6 & 6 & ¢ 04/28/2024
o Dasha
g

The best one to date

Our toddler's favorite flavorl
Personal record is 5 pouches in a row

' 6 & & & ¢ 08/05/2023
o Mary
g

Yummy

Such a refreshing blend with a hint of spice. Little one loves this flavor.
Great alternative to sweet fruit pouches.
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Delivering to Today’s Consumer

As part of our commitment to inclusivity, we
believe it’s important to make a conscious effort
to connect with the LatinX community as well as
younger parents such as Gen Z and Millennials.

WORLD Flavors

This generation of
parents is multicultural,
well-travelled and food

savvy, leading to an
expectation that foods
for families will offer a
world of flavors.

These parents now seek to
expose their kids to flavors
from around the world at
early ages and get them
accustomed to a lifetime of
flavorful eating.

VEG-FORWARD

As the newest
generation of parents
becomes more mindful
of their own diets,
they’re seeking cleaner,
plant-based options for
the whole family.

Research shows that
exposure to true vegetable
flavors is an important step

in developing a lifelong
taste for them.

BRAIN FOOD

As parents learn more
about how nutrition
supports brain
development, they’re
choosing natural foods rich
in essential micronutrients
to give kids the best start.

Studies show that 80% of the
brain is formed by age two and
that proper nutrition in
childhood is essential for
healthy cognitive
development.

In the last 12 months, the Spanish language version of kekoafoods.com has
served 160 pages of our website content 18,280 times in total. 17.5% of the
traffic to Kekoafoods.com has Spanish set as their default language.



https://kekoafoods.com/

Revolutionizing the Category

WHITE
REROA LEAF OONCE 2o FARM,
F O O D s® I |||||||||| I
Beets Fennel Pear Spinach Wl‘l?’:cuarggus
& Kale Blueberry Oat Veggie Blend
Sugars 8g 9g
Plant-Based Protein 1g 1g

Shelf-Stable

Excellent Source of
Vitamins/Minerals

Veggie-Rich

Taste Training™ &
Palate-Expanding
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Kekoa Foods 2024

Sales Traction Highlights
2024 Distributor Sales Data shows

v/ Q2 Sales Growth over Q1 = 11.38%
v/ Q3 Sales Growth over Q2 = 10.89%
v/ Q4 Sales Growth over Q3 = 13.73%
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Brand Performance and Standards e

PRODUCT PERFORMANCE Current Distribution

@ @ @! @ m e 1200+ Retail Doors, Shopify, Amazon, Faire, Walmart.com
1 oy ~ KEKO/ » KEKOA ‘iir :
i MOM ol (L

. SPROUTS
[MOM’s Organic Market]

SOUASH & FARMERS MARKET
'l & savory spice

APPLE &

GINEE N KALE WITH

TURMERIC

7 with a hint
of lime

OUR STANDARDS

@ @ o g e 100% USDA Organic o information about E - @
toxic elerrenttestmg gnthis ®je=d.
¢ KEkOA IKEIkOA ° Test for heavy metals prEL!..l scan the OUICR
VoY oo ‘ }  AB899 compliant
SHAWARMA . )L )/ BEETS,
ARTICHOKE & 2 EEH\'L%

CAULIFLOWER

-

-
leek,

black bean,

cumin, basil

NO

SUGAR
ADDED

with navy bean
and avocado oil

/NONY

USDA
@D Cilesesee
~ ORGANICBABY FOOD NETWT.3.5 0Z. (99)

RGANIC I’IJREHI FDOI) NETWT. 35 0L (99)

ORGANICBABY FOOD  NETWT. 3.5 0L (9%g)




KEKOA Community Partnerships (2022 -Today)

FOODS®

COMPLETE
PLAYGROUND * o oty

CareSparc

connections

Giving and Receiving Assi: for our C ity’s E: ial

\ A

? MAUI FOOD BANK

Contributed ~$350K in food, funds & time.




Advisors & Partners

Steven Kessler  Eric Schnell Cynthia Tice Veronica Park

FATHERS & FOUNDERS ~ David & Danny with Kekoa LILYS

Then and Now

FINANCE & LEGAL

Dr. Nicole Avena CREATIVE & MEDIA

Certified LGBT I Ja = Expert Pediatric Nutritionist
Business Enterprise®

ENTERPRISE

SALES & OPS




KEKO FOODS

Healthy eating begins
in childhood

Founders. Fathers.
David Fullner & Danny Auld
david.fullner@kekoafoods.com & daniel.auld@kekoafoods.com

www.kekoafoods.com

917-553-5666

Kekoa’s Cooking Tip:
Wear your swim goggles when
chopping onions to avoid crying!
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